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12th & 13th June, Luna Park Sydney

We are pleased to announce that our keynote 
speaker for the 2008 AIP National Conference 
will be Dr Paul Singh, who is a Professor in 
the School of Packaging, Michigan University, 
USA.
Dr Singh will be presenting two papers during 
the conference. Presentation One: Sustainable 

Packaging Initiative with Case Studies. Presentation Two: Life Cycle 
Inventory of Food Distribution Containers (Reusable Plastic Containers 
and Display-Ready Corrugated) for Fresh Fruits and Vegetables.

David Wiggins from the IOP in England and his son Tom would 
like to pass on their gratitude and thanks for the support they 
received from the members of the AIP when we heard about the 
death of David’s wife Jan in a scuba accident this summer.
“I often think about the time I spent with you at your conference earlier 
this year, and sincerely hope that I will have the opportunity to renew 
friendships established then, at some point in the future.”
“Thank you also for the donation that you sent to Jan’s memorial fund, 
I hope in our way we will be able to see the work of my local church 
and the disabled sailing charity that Jan supported continue into the 
future. Thank you once again and all the best with the great work you 
all do for packaging in Australia.” David Wiggins
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NEW MEMBERS

POSITIONS AVAILABLE

PARTNER NEWS

Trevor Gordon
Kevin Holley
Nigel Crisp
Harishchandra Ishtaweera
Charlie Hong

The AIP would like to welcome the following new Members...

Associate
Associate
Member
Member
Associate

QLD
NSW
WA
VIC
VIC

NAME Associate/Member State

www.hbm.com.au  www.khs.com  www.bsc.com.au

Vale Jan Wiggins

KEYNOTE SPEAKER ANNOUNCED

www.au.tectura.com

TECHNICAL CORNER

Supermarket Monopoly – Pass Go and make an acquisition!!  
by Harry Lovell FAIP 
The sale of Coles has aroused much comment in the press not the 
least being the speculation about Woolworth’s interest and also that 
of Tesco which is reminiscent of the situations which have arisen in 
the U.K. 

CLICK HERE TO READ ARTICLES

CLICK HERE TO READ 
ARTICLES

CLICK HERE TO READ FULL ARTICLE

CLICK HERE FOR MORE INFORMATION
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Food & Dairy End-of-Line 

Packaging Equipment from 

A+F Automation

A
+F Automation, based in Northern 

Germany, is a recognised leader in 

the fi eld of specialised machinery for 

complete end-of-line ‘primary packaging’ 

including Shelf Ready applications, for the Dairy, 

Beverage and Food Industries.

With over 30 years’ experience, A + F Automation 

designs and builds modular, tailor-made machinery 

solutions with a primary focus on the following 

packaging applications:

Tray erectors for open trays or trays with hole 

•
plates for locating individual products such as 

cups, beverage cartons, bottles etc

Sleeving of multi-packs and placement into an 

made from fl at blanks

kagingmachines for cups, 

stic cases, at 

A+F Automation can also offer system solut

from the fi lling machine up to and including

palletising equipment.

A+F Automation’s sales partner in Oceania i

Packaging Technologies.

HBM Pack
Sydne

Ph +61 2 8814 3

New Zea

CCA chooses OCME packers for beverage lines in Australia & NZ

O CME S.r.l. from Parma Italy, in collaboration with their local partner HBM Packaging Technologies, report that they have recently sold several high 
speed packaging systems to Coca Cola Amatil for 
their bottling sites in Australia and New Zealand.  
The equipment ordered includes three Wraparound 
Case Packers and one Shrinkwrapper.
CCA Richlands, Qld has purchased an Altair N40 
machine for a PET line, for case packing at outputs 
up to 30cpm.  This complements an existing OCME 
Vega N70/2 Shrinkwrapper and Altair N50 Case 
Packer on their water line.
Pleased with the performance of their existing Vega 
S50 Shrinkwrapper, CCA Northmead, NSW has 
purchased and is currently commissioning a Vega 
N80 V machine for cans of soft drink.  The cans are
packed in trays with film overw80

Installation has just commenN40 Wraparound Case Packebottles at CCA Auckland.  Spewill be reached during the pacand multi-packs into cases.
CCA Bayswater, Victoria, has an Altair X30 packer.  Due to be of 2007, the Wraparound CasePET and glass bottles at an out

These recent sales bring the systems located in Oceania installations throughout various Beverage, Food, Tissue and Per
Other state-of-the-art packagiavailable from OCME include:

• depalletisers (high level and lo• volumetric and level fillers• roll fed labellers• traditional and robotic palletise• automatic guided vehicles
OCME S.r.l. is represented in OcPackaging Technologies.

How To Find A Packaging 
Supplier For Small Quantities 
By JoAnn R. Hines, Packaging Diva 

JoAnn Hines
Packaging Diva

Integrating Packaging With Consumers 
Wants And Needs

PackagingDiva@aol.com

www.packaginguniversity.com/
www.packagingcoach.com

This will probably be one of the hardest tasks you 
have associated with getting your product to 
market. Many packaging manufacturers simply 
don’t handle small quantities so it’s important to 

fi nd a supplier that works with minimum quantity or small 
quantity orders at the very beginning. Fortunately there 
are now many resources available to someone starting the 
process of packaging their product. 

First you need to decide the absolute minimum quantity 
you can order. Chances are you may end up ordering more 
but what you don’t want is a lot of excess packaging that 
you paid for and can’t use or packaging that ends up not 
being what you were expecting. Your packaging will evolve 
too so don’t be concerned if you can get exactly what you 
want the fi rst time. 

Start by asking your existing resources or vendors who 
they know and who they use or recommend as a packaging 
supplier. Believe it or not sometimes you can fi nd the name 
of the packaging manufacture on existing packaging too. 
See what you like then try to fi nd out who made it and give 
them a call. 

Keep it simple to begin with. I know you have visualised 
fantastic or exotic package designs and as your business 
grows you will be able to order custom packaging for your 
products. But in the beginning you may need to decide to 
keep it relatively simple and use what is readily available 

Today there are many great options available in small 
quantities. Suppliers have fi nally recognised that there 
are many small business clients out there too. Before you 
spend a lot of time and development creating a package 
you can’t afford or can make you need to determine what’s 
available at the right price and in the right quantities. I know 
your product is fantastic, but you still may need to start out 
on a smaller scale than you envision. 

Here are places to look for suppliers of small quantities.

Yellow Pages:
Pick up your local yellow pages. There are a lot of 
companies known as packaging distributors. They buy in 
large quantities and the break it down into smaller units for 
resale. Many of them have distribution centres around the 
country. Look under container, boxes, shipping materials 
or supplies in category headings. 

Catalogues:
There are numerous companies that have catalogues of 
packaging supplies and materials. Many of whom carry a 
large variety of stock sizes, ship to your door and have 
no minimum order quantities. Uline http://www.uline.com 
is a good example of this type service of carrying a variety 
of packaging products and supplies with delivery in a few 
days.

Trade Associations: 
Contact the association headquarters for the type of 
packaging you seek. They help their member get business 
so they will know which of their members deal in small 
quantities. Many times there are member directories right 
on the website. 

Internet:
With the advent of the Internet you don’t need a storefront 
presence. Many of the companies broker packaging 
materials, they source supplies and do all the work for 
you. They make carry packaging in conjunction with other 
products especially in the niche markets. One of my favorite 
sources for packaging innovation around the globe is Web 
Packaging http://www.webpackaging.com/. They are the 
largest global online packaging resource It just so happens 
that I write articles on packaging for them too. 

Niche Markets: 
There are many niche market associations out there 
for example if you deal in the hand made toiletries and 
beauty industry there is an association dedicated just for 
them. Indie Beauty http://www.indiebeauty.com. There are 
numerous packaging supplier members that provide small 
quantities of packaging for this market. 

Container Stores And Other Retail Outlets: 
Just by their name you recognise that they are a source 
to fi nd the most unique containers. Many people just go to 
these stores and buy supplies. Other stores include craft 
stores, hobby and home centres where they have lost of 
decorative containers and accessories. 

Lastly don’t overlook current suppliers. They have existing 
relationship lean on them to help you fi nd appropriate 
resources. Designers, graphic artists, product producers 
all have sources. You may be able to open a door to a 
relationship even if your quantities aren’t quite large 
enough.

Don’t wait however till you have a product then end up in a 
bind to get a package made. This process should start at 
the very beginning. 

Is Your Packaging In The Pink?  
By JoAnn R. Hines, Packaging Diva 

I’m sure you are aware of the fact that October is 
National Breast Cancer Awareness month. It’s 
interesting to see how much awareness the consumer 
goods companies have taken in this as a marketing 

ploy since I started writing about cause marketing packages 
a couple of years ago.

This week, I received no less than fi ve press releases 
about pink product packaging coinciding with the Susan 
Komen Race For The Cure and breast cancer awareness 
month. It ran from cereal to pasta. Heck, General Mills is 
partnering with Ellen DeGeneres to support the Race for 
the Cure this year and last year NASCAR was in the pink.

This is a far cry from the marketers a few years ago. As it 
turns out, many new companies are jumping on the ‘cause 
marketing’ bandwagon in conjunction with National Breast 
Cancer Awareness Month by offering products in pink 
packages.

Right now breast cancer is the most popular female issue 
used in ‘cause’ marketing. It is closely identifi ed with 
marketing to women, the 80+% purchaser and decision 
maker of all consumer goods categories. So companies 
are thinking that pink is a win-win with female audiences. 
Yoplait, as well as Campbells Soup, has been supporting 
breast cancer for a number of years and.

But let’s look at this a little more closely. It is important 
to recognise the fact that not all women are swayed by 
supporting a cause in their purchasing decision. It’s more 
complicated than just slapping a new (pink) label on the 
package or putting products in pink boxes. You have to 
connect with her in a meaningful way too. If she is not 
convinced about the validity of the product, then putting it 
in a pink package will not sway her either.

I am not sure how much each CPG company is donating to 
the cause but this presents a great opportunity for ‘cause 
marketing’ through product packaging. You can capitalise 
through product packaging on other causes too. In fact, 
you can create ongoing cause marketing campaigns 
throughout the year with a little creative license.

I just received a release from Miller High Life for their Blaze 
Orange beer can supporting the cause for ‘hunting.’ Just 
kidding, but seriously everything is fair game (tee hee, no 
pun intended)

A word of caution be sure and consider this. There are 
two sides to this issue; 1) Companies that really believe 
in supporting the cause for which they are endorsing who 
develop pink products in the case of supporting breast 
cancer, AND 2) Companies who are use a cause as 
a marketing gimmick to sell more product. In this case, 
many people question the amount of money that is actually 
donated. Is it insignifi cant compared to the profi ts made 
during a special cause marketing campaign? I think the 
issue revolves around the words ‘a portion of the profi ts’ 
and that varies from company to company.

But whatever your opinion: whether you are induced 
to make a purchase or to support a cause: packaging 
for cause marketing is here to stay. The question is can 
you make it profi table for your company to support this 
endeavor. Will your customer, the ultimate decision maker, 
look at your company in a favorable light or be turned off 
because they think you are out there to make a quick buck 
just because it’s a popular initiative at the moment? So 
think pink or not, be sure and understand how and why 
pink product packaging might impact the bottom line.

JoAnn Hines
Packaging Diva

Integrating Packaging With Consumers 
Wants And Needs

PackagingDiva@aol.com

www.packaginguniversity.com/
www.packagingcoach.com

FOR AN EXPRESSION OF INTEREST FORM CLICK HERE 

IN SEARCH OF ARTICLES
The AIP has several magazines looking for articles on packaging or 
packaging related fields. Articles can be as short as 200 words and 
would be on a subject you have expertise in or have case study material 
in that you think would be of interest to others in the packaging field. 
Contact Nerida Kelton on nerida@aipack.com.au

Develop your career with a market leader! This position lies in 
our Commercialisation team and is key to ensuring all packaging 
related elements of Innovation and Product changes are executed 
with a high level of effi ciency and ‘packaging excellence.’

Packaging Technologist
12 Month Contract

Filling and Packaging        Worldwide

http://www.aipack.com.au/index.cfm?MenuID=200
http://www.aipack.com.au/index.cfm?MenuID=198
http://aipack.com.au/index.cfm?MenuID=125
http://aipack.com.au/index.cfm?MenuID=135
http://aipack.com.au/index.cfm?MenuID=149
www.au.tectura.com
www.khs.com
www.hbm.com.au
http://aipack.com.au/Content/Attachment/supermarket_HL.pdf
www.bsc.com.au
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Don’t miss out on the latest AIP activities for 2007
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Where? 

When?  

Where? 

When?  

SITE VISIT VISY AUTOMATION 
WEDNESDAY 7th NOVEMBER

PACKAGING SPECIFICATION TRAINING COURSE
TUESDAY 20th NOVEMBER

 

PRODUCT IDENTIFICATION SEMINAR
FRIDAY 23rd NOVEMBER

Wherer ??e?e? 

W
VICTORIA
VIC@aipack.
com.au

CLICK HERE FOR INVITATION

VIC OCTOBER WRAP UP 
5ive time5 better

click through to read the full wrap up

ANNUAL CHARITY GOLF DAY RAISED 
$11,000 FOR CHARITY

Visy Automation, 13 Reo Crescent Campbellfield

Wednesday 7th November 2007  
5.30 pm to 6.30 pm 
(5.00 pm to 5.15 pm for a 5.30 pm start)

Australian Industry Group 
20 Queens Rd, Melbourne

Tuesday 20th November 
12.30 pm for a 1.00 pm start

The AIP and the Ai Group are offering a half-day 
course dealing with the preparation and role 
of specifications across a variety of packaging 
materials. 

CLICK HERE FOR BOOKING FORM

PRO
QUEENSLAND
QLD@aipack.
com.au

CLICK HERE FOR BOOKING FORM

CLICK HERE FOR 
BOOKING FORM

www.reedbusiness.com.au

The AIP would like to extend it sincerest gratitude to Ray 
Chappelow MAIP, Product Manager, Scale Components, Mark 
Luft AAIP, National Sales Manager, Dy-Mark Identifi cation Solutions 
and Phil Biggs, National Sales Manager, Matthews, for giving of 
their time to present some insightful case studies on tracking and 
traceability during TraceTech, which was held recently in Sydney. 
Mark and Phil provided the audience with detailed understanding 
of the various methods to identify primary, secondary and tertiary 
packaging within the supply chain, with Ray facilitating the 
session.  
The breakout session was well attended and enabled the 
attendees to better understand the importance of product 
identifi cation on packaging and how it can be tracked and traced 
all the way through a supply chain.  

 The Joint AIP/SCLAA annual charity golf day, 
which was held at North Lakes Golf Course 

i n Queensland, saw $11,000 raised for 
Spectrum Employment and Starlight 
Foundation and a fully booked course of 144 
budding golfers.

  Coming from both the packaging industry 
and the Supply Chain & Logistics industry the day was full of fun, 
networking and of course a good round of golf. The overall winners 
for the day were Spectrum Employment, with Amcor Team 1 coming 
in second. Trades & Labour Hire were awarded lowest total score, 
Tectura Packaging won the Bradman award and Siemens Team 3 
won the highest total score for the day.

TRACETECH WRAP UP

Redlands Room, Hilton Brisbane Hotel
190 Elizabeth Street, Brisbane

Friday 23rd November
8.00am  arrival for an 8.30 am sharp commencement. 
Concludes approximately noon.

This half day seminar will provide attendees access 
to better understanding of all aspects of product 
identification and traceability. 

Where?

When?

What?

CLICK HERE TO SEE HOW MUCH FUN WAS REALLY HAD!

Six expert speakers

http://aipack.com.au/index.cfm?MenuID=231
http://aipack.com.au/index.cfm?MenuID=232
http://aipack.com.au/index.cfm?MenuID=234
http://aipack.com.au/index.cfm?MenuID=235
http://aipack.com.au/index.cfm?MenuID=233
www.reedbusiness.com.au
www.jrconsulting.com

