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Drive signifi cant change in this business 
critical role.  Play an important part in 
ensuring continuous improvement initiatives 
across the Carlton United Brewing (CUB) 
packaging team in Abbotsford. At Foster’s we 
have a simple vision – to win where we play! 
Share your passion for improvement. Apply 
today!

• Huntingwood Based
• Competitive salary and 15% super
• Rated as the No 4 Great Place to Work 

companies in Australia
 
Diageo is the world’s largest premium drinks 
business, with an unrivalled collection of 
brands, including Guinness® Beer, Smirnoff® 
Vodka, Johnnie Walker® Scotch Whisky, 
Baileys® Irish cream liqueur.

POSITION VACANT

POSITION VACANT

Packaging Process 
Improvement Manager

Packaging and Process 
Technologist

As National President of the AIP, I had the pleasure of attending the Packaging 
Council of Australia’s 2009 Packaging Design Awards night in Melbourne. The 
Packaging Design Awards are undoubtedly the premier awards event in the 
packaging industry calendar. 
 
The AIP have been a proud supporter of the Packaging Design Awards for 
many years, in particular as a long-standing sponsor of the Southern Cross 
Packaging Design Awards.  The Southern Cross Packaging Design Awards is 
a national packaging competition aimed at tertiary students studying design 
at Universities, TAFEs and Private Colleges. Students are provided with briefs, 
developed by the sponsors, and are required to produce innovative solutions 
to packaging design. This vital program creates awareness of packaging and 
key issues such as sustainability and is extremely well supported by schools 
and tertiary bodies along with industry and academia.
 
The AIP was also extremely pleased this year when the PCA agreed to open 
up the event to include a new award category being the AIP Southern Cross 
Packaging Design Scholarship for its Certifi cate in Packaging.  This award 
provided for one of the fi nalists of the PCA Southern Cross Awards to win 
tuition fees paid for the course, which is recognised in 27 countries and the 
starting place of a strong career in the packaging industry.
 
In providing this scholarship, the AIP pays tribute to Harry Lovell, OAM, FAIP 
for his long standing commitment to educating the packaging technologists 
of the future, to Llew Stephens, FAIP for his vision for the scholarship award 
and to Gavin Williams, the Chief Executive Offi cer of the PCA for the warm 
embrace of the idea. The AIP believes that the Scholarship supports the PCA’s 
long standing education and awareness efforts at schools and tertiary bodies.
 
The inaugural scholarship was awarded to fi nalist Louise Humphrey, who is 
currently studying graphic design. Louise presented a compelling case for 
acceptance among a strong fi eld of respondents. In accepting the award, 
Louise made a strong statement of her love of packaging and the industry 
that she has now been exposed to through her course and the PCA Southern 
Cross Packaging Design Award program and that she hoped that she would 
be able to pursue a great career in packaging.
 
I was also pleased to present the Judge’s Rationale Award on behalf of the 
AIP and the PCA, with our two organisations this year sharing this award 
category as joint sponsors. The Judges Rationale Award is for the student 
that best produced excellence in research, documentation and presentation 
of their rationale. The 2009 gold winner was Vincent Chan who is in his third 
year studying Visual Communication at Monash University. Vince met all 
mandatory requirements specifi ed in the brief for his entry ‘Pooch’ which is 
an innovative application of folding carton technology for gourmet dry pet 
foods which was also the recipient of several other awards including the Best 
of Show Award, the Amcor Australasia Award. The AIP was proud to share this 
category sponsorship with the PCA and I would like to again pay tribute to the 
PCA for their dedication to the development of the packaging industry through 
the awards program each year.  
 Craig Wellman, MAIP 

NATIONAL PRESIDENT’S REPORT 

Find out more click here.....
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www.hbm.com.au  www.khs.com  

www.i-grafi x.com www.ferret.com.au

www.viscount.com.au  

http://aipack.com.au/index.cfm?MenuID=357
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The Australian Institute of Packaging (AIP) are pleased to 
advise that the latest recipient of the newly established 
25 years of membership award is Don Raniga MAIP, in 
Queensland.

Don Raniga MAIP, has been a member of the AIP for 
35 years, and is the Managing Director of MJS Group 
in Queensland which includes Majans. Majans proudly 
manufactures Australia’s original Bhuja mix, as well as 
many other great tasting snacks including Monsoon 
chips.

“I would like to thank the AIP for presenting me the 25 
year certifi cate. I actually have been a member of AIP 
since 1974, and in my earlier years, I was very active and 
involved in the packaging industry,” Mr Raniga said. 

“The packaging industry has over this time changed 
quite signifi cantly both in terms of material and 
equipment and the AIP is doing a great job of 
keeping the industry well informed with all the latest 
advancements in the packaging world,”

“I wish the AIP all the best, and would like to commend 
the National Board for the wonderful work they are 
doing.” he said.

“The AIP National Board would like to extend our 
congratulations to Don Raniga as the latest awardee, for 
his long-term contribution to the packaging industry and 
wish him many more years of success in the packaging 
industry,” Mr Wellman said.

The new 25 years of membership award is designed to 
recognise and acknowledge long-term members of the 
Institute.

DON RANIGA RECEIVES 
25 YEARS MEMBERSHIP AWARD

The Australian Institute of Packaging (AIP) 
awarded the inaugural Scholarship for the 
Certifi cate in Packaging during the PCA 
Awards evening.

According to Mr Craig Wellman MAIP, 
National President of the AIP, the 
Scholarship was awarded to Louise 
Humphrey, who was a fi nalist in the 2009 
Southern Cross Package Design Awards.

“Just one of a number of scholarships 
being offered by the AIP, this scholarship 
will enable Louise to complete the 
Certifi cate in Packaging, which is 
recognised in 27 countries and provides 
a springboard to an academic career 
in packaging with recognition of prior 

learning for the Diploma in Packaging Technology and Masters in 
Packaging Technology (Brunel University UK),” Mr Wellman said.

“There was a good response to this inaugural scholarship and the 
decision was not easy; however Louise Humphrey provided a standout 
application and a clear dedication to advancing packaging technology.  
This scholarship will offer Louise a unique opportunity to expand her 
tertiary design program with specialist knowledge in packaging and 
should allow her to be well placed for a vibrant future in the industry,”  

According to scholarship winner Louise Humphrey, “I am close to 
completing a Diploma in Graphic Design, however I yearn to go beyond 
the two dimensional world of design.” 

“The skills and knowledge gained through the Certifi cate in Packaging 
will provide me with a fantastic opportunity to move closer to becoming 
a packaging specialist, where I can make a difference. I consider it an 
honour, privilege and valuable experience to complete the Certifi cate in 
Packaging,” Ms Humphrey said.  

“I am passionate about respecting the environment and minimising the 
human footprint of ecological destruction. Through smart packaging, 
I intend to strive to maximise the opportunities to infl uence consumer 
perceptions of the packaging industry and their thoughts and behaviours,” 
she said.

The AIP is extremely pleased to have been able to offer this Scholarship 
to a fi nalist in the Southern Cross Package Awards and give thanks to the 
vision of Gavin Williams and his team at the PCA for their warm embrace 
of the idea which has been a long standing wish of AIP education 
campaigner’s Harry Lovell, OAM, FAIP and Llew Stephens FAIP.

“As an industry association, the PCA is focussed on developing and 
progressing the packaging industry. The Southern Cross Package Design 
Awards are the premier event of its kind on the Australian packaging 
calendar; placing the importance and integrity of the packaging industry 
front and centre with leading primary, secondary and tertiary educational 
bodies. The AIP is very happy to be associated with the PCA and 
this scholarship and we hope that this is the fi rst of many to follow.” Mr 
Wellman said.

“The core activity of the AIP is to facilitate advancement of packaging 
technology and provide educational opportunities to packaging 
technologists. The Southern Cross Awards scholarship complements 
other programs initiated by the AIP including, the APMA scholarship for 
the Diploma in Packaging Technology and the AIP scholarship for the 
Certifi cate in Packaging which will be awarded to a fi nalist in the Cormack 
Innovation Awards in November.

INAUGURAL AIP SCHOLARSHIP AWARDED 
AT PCA AWARDS NIGHT
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CONGRATULATIONS TO GRADUATES

VINCENT CHAN TAKES OUT GOLD FOR SOUTHERN CROSS 
JUDGES RATIONALE AWARD

The Australian Institute of Packaging (AIP) would like to congratulate Vincent Chan, 
Monash University, VIC, for being awarded the gold award in the 2009 Southern 
Cross Judges Rationale Award, which is sponsored by the Institute. 

The Southern Cross Awards is a national packaging competition aimed at tertiary 
students studying design at Universities, TAFEs and Private Colleges. Students 
are provided with briefs, developed by the sponsors, and are required to produce 
innovative solutions to packaging design.

The Judges Rationale Award is for the student that best produced excellence in 
research, documentation and presentation of their rationale. Vincent Chan met all 
mandatory requirements specifi ed in the brief. The name of his entry was Pooch. 

This was an extremely well presented rationale. The concept of Pooch was 
supported by extensive research into the current retail market. Justifi cation of 
design choices, branding, graphics and structure were given based on the fi ndings 
from research with the target audience. The rationale was presented in a logical 
and clear format with excellent use of headings and diagrams. The design of the 
rationale complemented that used on the package.

“I enjoyed attempting the pet food carton brief because of its constraints. My University 
projects are often quite open ended, which is certainly useful at times, but it was a nice 
contrast to have to work with a given material and such a specifi c target audience,” 

“As a graphic design student I am more familiar with surface graphics, as opposed to 
structural considerations, so I tried to solve that part of the brief fi rst. Finding a simple 
solution to the requirement for a portion control device was most important because it 
would then dictate the overall shape and placement of surface graphics. At this stage I 
also needed to decide whether pouring or scooping kibbles would be easier for the target 
market,”

“Once I decided the lid could double as a measuring device, much the same way fabric 
softeners packaging does, I needed to fi gure out how to cater for a 60+ audience 
with potentially poor dexterity. The shape is based on a milk carton; a commonly held 
object by the target audience. By scoring the provided card I found that I could create 
indentations making it even easier to grip. I then made surface graphic decisions and 
other structural adjustments to make it as easy to use as possible. It needed to be clear 
that there was only one way to pour the kibbles,”

“Generally I fi nd that if you have gone through the appropriate research, writing a 
rationale usually doesn’t take too long and it can be quite enjoyable to look back and 
see how you have solved a specifi c problem. Having said that, at the end of the process 
I was quite fatigued and I was lucky to have my girlfriend proof read it and advise me on 
rewriting some sections!”

Vincent Chan
GOLD winner of the 2009 Southern Cross Judges Rationale Award

NEW MEMBERS

Hayden Lester Associate QLD
Kathryn Swain Member NSW
Kin Jing Ly Student NSW
Scott Foreman  Associate  QLD

The AIP would like to welcome the following 
new Members...

NAME GRADE STATE

CLICK HERE TO READ BOOK REVIEWS

Book Review: New Food Shop Graphics Book
Publisher:  Pie Books (Japan) 
 (distributed by Scribe books)
This newly released book celebrates 
the seductiveness of food. Describing 
itself as a collection of the latest design 
solutions for food retailing such as 
sweeteries, delicatessens and cafes, it 
showcases not only the establishments 
themselves but also associated packaging 
items such as shopping bags, gift boxes, 
wrapping materials, stickers, chopstick 
wrappers, coasters, menu books, paper 
cups and matchboxes. The value-added 
offerings to entice consumers have that 
special hint of status and visuals that 
proclaim the high quality of the products. 

Some of my personal favourites in the 
book include:
• ‘Fairycake Fair’ cupcake packaging 

(including the branded tape, paper 
bags, labels and bulk boxes – each 
one with its own personality and 
intricate design, some playful, some 
bold, some lacy and some minimalists lending itself to the wide variety of people 
that might choose to treat themselves to a cupcake;

• ‘andonad’ – packaging for an upmarket donut elegant dainty patterns mainly in 
pastel colours (reminiscent of high class stationery) combined with fresh white 
spaces – the paper bags and coaster look like pretty gift bags and celebrate the 
concept of donuts for adults and the concept of taking time out for a breather;

•  ‘Tokyo Bar’ which, through its interior, menus and quirky matchboxes strives to 
convey Tokyo’s leading pop culture New York style – the black and white digital 
style matchboxes crowded with pop art style cartoons look fantastic! www.
tokyobar-nyc.com; and

• ‘Guzman Y Gomez’ a chain of Mexican stores (in New South Wales) which 
specialises in bringing authentic Mexican cuisine to the Australian public – black 
and white newspaper print packaging is used to wrap the tacos contrasted with 
yellow and back newspaper print and bright round yellow stickers. With a retro-
vintage style look and feel, the food packaging is totally unique and makes 
great impact (see it all for yourself by Googling images for the words ‘Guzman Y 
Gomez’.

Priced at $150 you don’t need to be into packaging or food retailing to enjoy this 
book. 192 full colour pages

Sharon Givoni’s book reviews

Sharon Givoni
is a lawyer and 
Principal of her 
own Commercial 
Melbourne-based
law fi rm, Sharon 
Givoni Consulting. 

She has a broad 
range of experience 
in commercial law, 
with an emphasis 
on intellectual 
property law. Sharon 
regularly advises 
clients in the 
packaging industry. 

She can be 
contacted on 
0410 557 907 or 
03 9534 9330. 

givosh@bigpond.com
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BOOK REVIEWS
by Sharon Givoni

TECHNICAL CORNER

CLICK HERE TO READ FULL ARTICLE

Is Your Packaging Going Local?
By JoAnn R. Hines, Packaging Diva 

J
ust this week I read about a rooftop 
garden project called ‘Sky Gardens’.

The premise is simple growing produce 
on the tops of buildings (mostly 
unused space) to provide locally grown 

produce. Therefore saving on transportation miles 
to provide fresh and locally grown produce.

It got me to thinking about how local produce can 
be marketed through packaging. As consumers 
evaluate their purchasing decisions in terms of 
what’s most environmentally friendly, the producers 
are struggling how to convey that information on the 
packaging.

It’s important to provide the correct information 
for the consumer to make an informed purchasing 
decision yet at the same time protecting the product 
and keeping it fresh and sanitary.

One of the best ideas is to have a colour coding 
system that shows have far each product was 
shipped or traveled to the point of sale. Consumers 
could look at each item and make their purchasing 
decision (if they care to) on how far a product has 
traveled.

This could be a simple as a colour sticker applied 
on the existing packaging. Like this system used 
in Canada by Byward Market Standholders 
Association that uses four colour-coded, circular 
stickers:
• Red means Canadian.
• Blue means imported.
• Green means from within 100 kilometres of 

Ottawa.
• Yellow means organic produce from anywhere.

Another concept would be to have a wrapper 
somewhat similar to a barcode that gives you the 
actual statistics and a printed receipt that spells 
mileage out exactly. These numbers can be 
somewhat scary but in a global economy not all that 
uncommon. If fact many economy’s are built around 
alternative shipping seasons such as Chilean 
produce shipped to the US during our winter. (It’s 
their summer)

This is a conceptual idea only not in actual use.
Far Foods (way too far according to this)
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IS YOUR PACKAGING 
GOING LOCAL
By JoAnn R. Hines, 
Packaging Diva

New Food Shop Graphics 

Book Packaging designs 
down the aisles

http://aipack.com.au/index.cfm?MenuID=125
http://aipack.com.au/index.cfm?MenuID=136
http://aipack.com.au/index.cfm?MenuID=135
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Don’t miss out on the latest AIP activities for 2009
ALL Members are invited to attend ANY events across the country.

VIC AIP VIC TECHNICAL DINNER
NEW COVENANT MK3

COCA-COLA AMATIL
SITE VISIT

AIP VIC EVENT WRAP UP
by Michael B Halley FAIP

NINE HOLES OF GOLF WITH THE AIP

CLICK HERE FOR BOOKING FORM

CLICK HERE FOR FULL ARTICLE

CLICK HERE 
TO READ 

MORE

When?  Wednesday 18th of November
Where? Box Hill Golf Club
Time? 6.00 pm for a 6.30 pm start
Speakers? Gavin Williams
 Chief Executive Officer 
 Packaging Council of Australia and 
 Edward Cordner
 Chief Executive Officer
 National Packaging Covenant
What?

When? 
Where? 
Time? 
What?

The National Packaging Covenant is working on a draft 
document for environment Ministers to consider in 
November to continue the Covenant post 2010 when 
the current arrangements expire. This will represent a 
further evolution in the management of used packaging 
in Australia.

Wednesday the 4th of November
Coca-Cola Amatil Richlands Manufacturing Plant
9.45 am arrival.  10.00 am commencement of tour.
Coca-Cola Amatil manufactures and distributes a range 
of carbonated soft drinks and functional beverages. 
Many of the brands are trademarks of The Coca-Cola 
Company such as Lift, Sprite, Fanta and Powerade. 
CCA also controls a portfolio of our own beverages 
including Kirks and Deep Spring. In recent years CCA 
has become a broader beverage company, offering 
different solutions for different drinking occasions. 
Water, Juice and low calorie CSD’s are increasingly 
becoming the growth categories of our business. 

Spring is in the air.....can you smell the fresh cut grass on the 
putting green?
 
Play nine holes of golf before the AIP Technical Dinner - why not 
beat the traffic and relax before the technical dinner. Come play 9 
holes of golf on Wednesday the 18th of November at Box Hill. Why 
not put a team together with your staff, customers or suppliers and 
then bring them along to our technical dinner in the evening. Discuss 
your packaging design needs while you play golf.
 
Registration opens at 2.30pm in front of the Pro-shop for a 3.00 pm 
sharp tee off.

The AIP, in conjunction with IGD in the United Kingdom, ran their second in-store excellence training session at Woolworths Norwest 
store on the 19th of October. Twenty packaging technologists from across food, beverage and manufacturing attended the full-day 
training session which was designed to give delegates exclusive access to Woolworths Norwest store and staff, as well as offer three 
fully-planned, focused and reviewed hands-on experiences in-store. Attendees had the opportunity to have a go at range changing, 
promotion building and shelf-stacking, and the training was led by James Tupper, ECR Learning & Change Manager, IGD. The AIP 
would like to once again thank the team at Woolworths head office for their continued support of the in-store training sessions.

QLD

Was it by Design?
by Michael B Halley FAIP

T
he Southern Cross Awards are a national packaging competition aimed at tertiary students 
studying design at Universities, TAFE’s and Private Colleges. Students are provided with 
briefs, developed by the sponsors, and are required to produce innovative solutions to 
packaging design

The Southern Cross Awards give students the opportunity to put their concepts and 
designs before a panel of expert Packaging people. AIP, along with manufacturers and brand owners 
support the Awards with presentations over a series of categories that give a wide variety of concepts.

Each year AIP invites the winner of the award sponsored by it to present to members, and each year 
the message comes through quite clearly that Package Design is a sub set of other design productions. 
Previous winners made comments such as ‘packaging is not seen as sexy’ and “we just include package 
design into the everyday tasks”. 

Sarah Cameron was the winner of an award in 2008: -
 “For the entry across all year levels that best identified a packaging solution that reflects Alcoa’s 
commitment to sustainability – economically viable, socially responsible and protects and 
enhances the environment”

Sarah held the audience spellbound as she walked them through her design of the 
concept that became Barricaid. The product conceived and developed by Sarah was 
for an innovative first aid bandage that includes an antiseptic wipe along with the 
traditional stick on gauze pad. She not only designed the product but the package 
and told about market research and ‘mind mapping’ that lead to her concept and final 
submission.

Cleverness exudes from Sarah and the product name even shows up her innovative 
approach. Barricaid enjoins the normal barricade that separates and protects and 
first aid. Her brand incorporates a sword for I in AID indicating germ fighting material 
within the package. The final package was adjudged ‘overall her rationale was 
written and presented professionally whilst meeting all of the requirements of this 

award.’

Sarah is currently an intern at Grey Group Australia part of a global company, after which she will return 
to Faculty of Design, Swinburne University of Technology, in Victoria to continue her studies and onward 
to a career that is sure to be successful, based on the professionalism of her presentation.

The next presenter Alana Chiodo graduated from Swinburne in 2005 and is currently working at Motor 
Design where they specialise in packaging design. Her studies took her to The Bauhaus University 
in Germany for one semester where she focussed on photography and also to So Design as an intern 
where her interest in packaging design was broadened and her ideas and visions were refined.

Alana worked at Amcor from 2005-2007 and was involved in a project titled “The Supermarket of the 
Future” also known as “Retail 2010” which focussed on how a supermarket could function in 2010. The 
project looked at physically building the supermarket with one of its main intensions being shelf ready 
packaging, Point of Sale Displays and signage. Her technical skills improved by being at Amcor and 
had the opportunity to visit all the Amcor plants to understand further about what happens on the press. 
These skills have added to her knowledge and proven to be quite helpful along the path of packaging 
design.

ALDI Australia supermarket chain is a client of Motor Design and Alana is heavily involved in design for 
the company. She said “ALDI do everything which is great for a packaging designer”. Designers, at times, 
have the opportunity to “create the brand name and tell the story which helps convince the consumer that 
the brand can be trusted”
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The Southern Cross Awards are a national 
packaging competition aimed at tertiary students 
studying design at Universities, TAFE’s and Private 
Colleges. Students are provided with briefs, 
developed by the sponsors, and are required to 
produce innovative solutions to packaging design.
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AIP and IGD HEAD TO WOOLWORTHS

http://aipack.com.au/index.cfm?MenuID=28&EventID=201
http://aipack.com.au/Content/Attachment/woolworths_training_OCT09.pdf
http://aipack.com.au/Content/Attachment/was_it_by_design_MH.pdf

