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TECHNICAL CORNER

Packaging is mother of 
lifecycle analysis!
Michael B Halley reports

AIP MEMBER PROFILES

David Carew Member
Amanda Edwards Associate
Glenn Kerr Associate
Andrew Bearman Member  

Meet Blake Pearce, the 
Holmesglen College 
student, who won the 
AIP sponsored Judges 
Rationale Award at the 
2006 Southern Cross 
Package Design Awards 
with his entry of a multi 
chambered herb and 
spice container with bag 
refi lls. The interstate 
exhibition dates are on 
our website for those 

who want to go along and see interesting and 
exciting packaging concepts.

Message from Blake...
I’m Currently studying my Diploma of 
Arts(Graphic Arts) at Holmesglen Tafe 
(Chadstone Campus). I intend on continuing 
my studies next year at Monash, with a 
Degree in graphic design. I would like to offer 
a wide range of mixed media and incorperate 
them into my own hybrid style in the industry. 
eg. fi ne arts and graphic design. I have 
always loved the arts but decided that the 

money wasn’t there in the long 
term, so I then discovered that graphic 
design as an outlet for my creativity. I 
am not sure what I am going to do with 
the award yet, but I do hope it might be 
able to gain some exposure within the 
industry. I entered this competition as it was 
a requirement of our Degree, and I found it to 
be a valuable experience and a great learning 
curve. It also gave me the chance to interact 
with real people in a wide range of industries. 

When creating my entry I had to consider 
costs and functionality. The costs I found out 
were going to be the problem. It wasn’t so 
bad when it came to mass production, but 
producing a prototype was near impossible. 
I went to 3-4 different sources that were all 
handy for information, but all gave me a very 
high quote for a one off product. I tried to 
produce a product that has adapted to the 
needs of our ever changing society, as well as 
has the look to suit a supermarket or a 
delicatessen.

AIP Sponsored Judges Rationale 
Award Winner Blake Pearce

Are you aware that you can update your own 
contact details on the AIP database?
Do you know your password?

If not email nerida@aipack.com.au and your 
user name and password will be emailed over 
to you.

A Quarter of a Century of Training
In 1981 the AIP introduced the Diploma of Packaging course 
by correspondence developed by the Institute of Packaging 
in the U.K. The course which was  rst introduced in the 
U.K in 1955 had been developed in response to an industry 
need. Initially the course was linked to membership of 
the Institute and was only available through residential 
programs, however by 1970 it was realised that many 
students could not access the centres which had been set 
up. Hence work commenced on a correspondence course 
and this was launched in 1972. 

The  rst registrant however, was a student from South Africa 
and this encouraged the expansion of the course overseas. 
Within a few months the numbers has risen to over 200 
students and eventually it the course had expanded to 
twenty seven countries. 

The course consisted of twenty six units which were 
supplemented by two texts. Students submitted assignments 
for each of the units which were assessed by their tutors 
and then  nally they sat an examination of three written 
papers.

Revision of the course material was undertaken in 1973,
1983/4  and the basic text Fundamentals of Packaging was 
completely revised  and re-issued in 1981 and reprinted in 
1985.At the same time a series of monographs had been 
written entitled Practical Packaging Series and edited by 
John Briston which are still regarded as classic reference 
texts.

By this time the need had arisen for a new administrative/
marketing structure to handle the volume of work and The 
National Extension College was appointed to undertake this 
role.

In 1989 the course was extensively revised and presented 
in eighteen modular units and eight text books written 
by leading industry specialists and supported by the The 
Packaging Media written by Frank Paine. The course 
retained its examination structure of three papers but 
added a 5,000 word ‘essay’ which was later changed to a 
ten thousand word dissertation. The changeover provided a 
few glitches for tutors with some students undertaking the 
‘old’ course   and some the new. 

In 1993 a new set texts were developed but with the 
global nature of the course it was proving dif  cult to 
take into account the differences in industry practice as 
well as legislation in the various countries. The solution 
was found in a revised UK edition of Walter Sorokas 
book Fundamentals of Packaging Technology. The rights 
to the book were purchased by the IOP and the revision 
was undertaken by Anne and Henry Emblem, who had an 
extensive knowledge and experience of the packaging 
industry. 

The next major change came in 2003/4 with the 
development of the On-Line course and in addition the 
program coming under scrutiny of the U.K. government 
accreditation body The Packaging Industry Awarding Body 
Company (PIABC). 

The Distance Learning program with its written assignments 
gave way to the internet and the last examinations were 
held in May this year. The new on-line meant that the AIP 
had to be accredited. 

This was not a simple formality but 
involved an examination of our credentials 
both in terms of administration and also our 
tutors experience and abilities. It required 
the appointment of a Quality manager and an 
Administrator, both of whom were individually 
accredited. Initially tutors were required undertake a 
course in tutoring for which there were no exceptions! 
This however has since been relaxed but tutors are 
nevertheless required to have appropriate experience, 
meet high standards in order to be accredited. The latest 
development is the partnership of the AIP with Packaging 
Appointments who have taken on the task of marketing 
and the administration of the Diploma Course and other 
education and training programs.

The last twenty  ve years from the AIP’s perspective has 
been one of continuity in providing tuition. Under the 
original agreement with the IOP the AIP has also provided 
the course to S.E Asian students. Students have been 
enrolled from Malaysia, China, New Zealand etc.

During this last twenty  ve years  some nine educational 
institutions Australia have sought to provide full/part time 
programs in packaging, all of which were short-lived. It 
needs to be understood that these initiatives were worthy 
and well structured but failed due to the lack of a large 
enough cohort which could be guaranteed to continue for at 
least  ve to ten years. 

“The consequence is that we have no full or part time 
centre for packaging education nor is it likely in view of the 

limited demand.”

Having been involved since the late  fties in training both 
at the production and professional engineering levels and 
as former chairman of the Food Industry Training Board in 
Queensland I am well aware of the need. 

Indeed two of the most shortsighted decisions took place in 
the late 80’s with the Dawkins reforms of higher education 
resulting in the demise of practically oriented programs 
and secondly the removal of the training levee from 
companies. The consequence of this latter action was a 
reduction in training which has had an ongoing effect. In 
1996 a government commission looking at Packaging and 
Labelling was deeply concerned at the lack of packaging 
technologists. The AIP made a submission outlining its 
education program but the  nal report placed the whole 
topic in the too hard basket and nothing further happened. 

“However it is pertinent to point out some of the critical 
issues which need to be addressed. Support for training 

by companies has been extremely variable; it has ranged 
from those companies who give excellent support to 

their employees who study, paying for the course, giving 
them time off to study and facilitating their packaging 

experience.”

At the other end of the scale we have companies appointing 
people to positions of packaging technologists/ developers /
managers but with no formal training, only an instruction to 
pick it up as they go along. The course numbers are growing 
indeed we are seeing resurgence from companies for 
technologists. As we move towards greater regulation the 
need for more technical input is likely to grow and we will 
need to focus on producing well trained personnel who can 
make tangible contributions to growth and development.

A Quarter of a Century of Training
written by Harry Lovell FAIP
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click here to access the AIP 
member only technical section.
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Packaging: The Hidden Power 
Player In A Global Society 

Recent international events got me thinking 
about the role of packaging around the globe. 
As a result of the recent terrorist plot in the UK, 
I became more aware of how packaging really 
impacts our global society in many unique and 
hidden ways. Putting the nay-sayers aside, (The 
I Hate Packaging Club is not yet dead. In fact 
I’m adding a space for this very topic on my new 
website) packaging really is a major player in a 
global economy. Yet its role is either unknown or 
misunderstood by the vast majority of people.

How can you bring your packaging products to the 
forefront in the consumers’ eyes? Exclude shipping 
products to and from and think of a creative way 
you take advantage of a global economy. How else 
can you get your product name out there on a 
worldwide scale? How can you utilise the current 
“situation” to your advantage? 

Take the recent changes in policy for carrying on 
personal belongings in an airplane. I know it’s a 
PIA but this is a major opportunity for packaging 
manufacturers. Note: The fashion trend for clear 
plastic pouches that show the contents of one’s 
belongings is brilliant. If I made this product, I 
would donate gazillions of the clear pouches to 
the major airports as a promotion. At a minimum, 
I would make them available to consumers at 
a nominal price. Then I would create a media 
campaign around the donation. In addition, I 
would contact luggage companies, travel bureaus 
and hotels offering the bags as innovative 
packaging products and a solution to the new 
“carry” on rules. 

Remember my article ‘How to Make Your Product 
Packaging Newsworthy?’ It discussed how to 
capitalize on events such as this and get your 
company name into the media limelight. (Yes, it’s 
shameless, self promotion but it’s a competitive 
world out there. If you don’t capitalise on it, your 
competitors will.) 

So considering recent headlines, 
what about cosmetic and toiletries 
packaging? If I made these products, 
I would be calling on all the hotels 
with upscale branded products that they 
give to guests. In fact, Wyndam Hotels are 
already capitalising on this fact with their 
‘We Remembered What You Forgot’ campaign. 
They have already been in front of the media 
capitalising on that fact that have personal care 
items for their guests. 

Last but not least if I made any packaging product 
that had to do with security, I would use this news 
angle to get my company’s name out there. I’m 
not just talking security at the airport. I’m talking 
protecting product integrity. This is incredibly 
important in the realm of food security (which 
is an underserved issue in the consumers’ mind). 
I have said this several times, but the issue of 
tampering with the food supply could be one 
thousand more times devastating than any type of 
terrorist attack. 

So, the bottom line is there is an opportunity to 
get your packaging products in the news right 
now. I know it might be considered blatant, but 
it’s a hard world out there and if your company 
doesn’t take advantage of the opportunity 
someone else will. 

Packaging: The Hidden Power Player 
In A Global Society
by JoAnn Hines Packaging Diva

JoAnn Hines
Packaging Diva

Integrating Packaging With Consumers Wants And Needs
PackagingDiva@aol.com

www.packaginguniversity.com/
www.packagingcoach.com

ElkeSchöllhammer 
I am a 21 year old student currently 
studying Packaging (Control) Engineering 
at HTWK (University of Applied Sciences), 
in Leipzig. I am writing to request the 
plausibility of an internship with your 
company for the fi rst semester (six months) 
of 2007. (preference Melbourne)

Ai Komatani
I have just gone back to Japan and started  
looking for a job. I very much appreciated 
the education I had in Australia and if 
I could contribute to Australian design 
especially within the packaging industry, it 
would be my honor.

A reminder that the AIP website now has a 
careers section if you are looking for a job 
or interested in advertising a position please 
email info@aipack.com.au

AIP CAREERS

                                                         
The Chairman of the Australian 
Packaging Machinery Association 
and Chief Executive Offi cer of 
Heat and Control Pty Ltd, Mr Jim 
Strang, has advised the APMA 
Board of his intention to stand 

down as from the September Annual General 
Meeting.

Mr Strang advised the Board that due to 
increasing overseas travel as a result of growth 
within the international market place, he was 
unable to give the necessary time to the role of 
the Chairman of the APMA. 

Jim Strang has been involved with APMA 
since 1983 when Heat and Control became an 
inaugural member of the Association.

Lower cost option 
to produce PET jars 
from HBM & MAER

Asian Steel Packaging 
Conference

Asian Steel
Packaging 

Conference

tel: +44 (0) 20 7827 9977 fax: +44 (0) 20 7827 5292

email: enquiries@metalbulletin.com  online: www.metalbulletin.com/events

To register, or for further information, contact the Metal Bulletin Events team:

How is Asia positioned in the global packaging industry?

Where is the steel packaging industry heading?

What is the forecast for global steel packaging consumption?

❖ Opportunities and challenges in meeting demand for 
tinplate: an Asian steelmaker’s perspective
Fumio Nishimura, Deputy Managing Director,
Thai Tinplate, Thailand 

❖ The importance of Asia in the steel packaging industry
Shigeto Yasuura, General Manager, Tin Mill Products 
Sales Division, Nippon Steel Corporation, Japan 

❖ Drivers for change for Asian steel and packaging: Regional 
focus India
Bhushan Raina, President, Tata Tinplate Company, India

❖ Baosteel metal packaging in China
Tony Shen, COO, Shanghai Baoyi Can Making Co., Ltd,
China

❖ The competitiveness of steel versus aluminium for the two 
piece beverage can in Asia
Olivier Magon, Project Manager, Arcelor Packaging,
France

❖ The potential of polymer coated steels: Providing a
solution for the canmaker
Jan Kleijn, Product and Market Development Manager, 
Corus Packaging Plus, The Netherlands

❖ Steel for packaging: Trusted experience and value for the 
future
Philippe Wolper, Managing Director, The Association 
of European Producers of Steel for Packaging APEAL,
Belgium

❖ Global tinplate prices: where are we coming from and 
why, and where are we heading?
Rodrigo Vázques Sema, Senior Steel Consultant,
Harbor Intelligence, Mexico 

❖ Pilot line testing of a new high speed sulphate based
tinplate process
George Federman, Vice President Process Development, 
Technic Inc, USA

❖ State of the art 3 piece can manufacturing
Peter Schreiber, Chief Operations Offi cer, Soudronic AG,
Switzerland

❖ Development of a new TULC formed by dry D&I system
Yasufumi Tadaki, Toyo Seikan Kaisha Ltd, Japan 

❖ Chrome free passivation of tinplate- An eco friendly
packaging medium
Dr Charles Kerr, Coating Division Manager,
Tin Technology, UK

❖ Corrosion of food cans
Ekkarut Vijanit, Head of FAMD, National Metals and 
Materials Technology Centre, Thailand

❖  Improvement of corrosion resistance by applying polyester 
fi lm
Shigeya Takahashi, Engineering – Metal Container
Development Department, Toyo Seikan Kaisha Ltd, Japan

❖ Advancement of co-extrusion coating system
Masahiro Kai, General Manager, Product Development 
Department, Toyo Kohan Co., Ltd, Japan

❖ Tinplate lamination
Detlef Blumenstetter, Sales Department,
Billhöfer Maschinenfabrik GmbH, Germany

PRESENTATIONS ALREADY CONFIRMED FROM:

Organised by

24-26 September 2006 ❖ Shangri-La Hotel, Bangkok, Thailand
Steel and Packaging – Partners for the Future

Please regularly visit www.metalbulletin.com/events for programme and speaker updates

Field trip to
Thai Tinplate

This promises to be a truly international event.  Leading companies from China, Japan, Thailand, 
UAE, India, Europe and the USA have already signed up.   Can you afford to miss out?

If you want to develop a deeper
understanding of the key developments 
in the Asian steel packaging industry then 
sign up now for this worthwhile event. 

AsianSteelPackaging_FP_v8.indd 1AsianSteelPackaging_FP_v8.indd   1 15/8/06 16:46:4615/8/06   16:46:46

Free Invitation

GET SMART ABOUT SAFETY

17 - 19 October 2006
Sydney Showground
Sydney Olympic Park

VISIT

NEW MEMBERS

Peter Nicholas FAIP

Click here to read the latest Member profi les

The Safety Show

INDUSTRY EVENTS
Click here to fi nd out what is happening 

in the industry.

Looking for an intern? Read more 
in the AIP Careers section

Click here for rest of the article

At the August meeting of the 
Australian Institute of Packaging 
in Victoria Tim Grant Assistant 
Director Centre for Design at 
RMIT and Warwick Hall Manager 
Degradable fi lms at Plastral Pty 
Ltd presented on Bioplastics and 
Life Cycle Analysis in connection 
with the Packaging Industry. 

Meet our newest Fellow

David Pilley AAIP
Project Engineer Manager
National Foods Ltd

Mike Morgan MAIP
Technical & Operations 
Manager
O-I Plastics 

APMA 
Farewells 
Chairman

AIP PARTNER NEWS

click here to read article.

MAER trimmers are now available as a cost competitive solution for the production of wide 
mouth PET jars.

Typically the costs to produce a wide mouth jar in PET is prohibitive as large diameters (75mm plus) 
involve large preform moulds with low cavitation and the commensurate cost penalties.

This applies to both single stage and 2 stage PET bottle production systems.

MAER have developed a PET trimmer which allows the manufacture of a ‘wide mouth’ container from 
a regular preform (say 28mm).  The neck portion above the wide mouth is then trimmed in-line to the 
blow moulder and the waste can then be granulated for reuse.

PET is an extremely tough material which in the past has proven dif  cult to trim on a consistent 
production basis, however MAER’s substantial experience in producing machinery for automated 
processes and their commitment to R & D has allowed them to develop this technology for the PET 
bottle industry.

Bene  ts of the Maer trimmer are:
• High levels of ef  ciency
• Accurate trim and neck  nish ensures a perfect seal for all types of closures
• Able to be used in an aseptic  lling environment
• Easily converted to different jar/bottle con  gurations and neck  nishes
• A range of outputs available up to 30,000 bph (dependant on design)
• Also available for Polypropylene and Polyethylene applications

MAER is represented in Oceania by HBM Packaging Technologies.

Lower cost option to produce PET 
jars from MAER

For further information please contact:
Australia:

Barton Porter Ph +61 2 8814 3103 barton@hbm.com.au
Geoff Kelly  Ph +61 3 9584 7488  geoff@hbm.com.au

New Zealand: 
Wayne Brown  Ph +64 9 271 6144 wayne@hbm.co.nz

www.hbm.com.au
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When?  Friday 22nd September 

Where?  Tournament Drive Springfield

Tee Off? 11:00 am

On behalf of the Australian Institute of Packaging and the Logistics Association of Australia, we 
would like to invite you to get involved as a player and/or sponsor of our annual industry charity 
golf day. We are planning our biggest event yet with this year’s game being played at one of 
Australia’s best public courses ‘Brookwater’ on the outskirts of Brisbane. 

AIP/LAA Annual Charity Golf Day Friday 22nd September

Click
 here 

for 

Regis
trat

ion

form

Don’t miss out on the latest AIP activities for 2006
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VICTORIA
VIC@aipack.
com.au

AIP Technical Dinner Wednesday 6th September

Theme: Consumer Ready Foods and Shelf Ready Packaging
 Bradley Wardrop-Brown is a qualified food scientist and former   
 executive chef who started his career with Simplot Australia in 1998 
 as a Projects Manager in the Innovation Department. This role 
 meant Bradley was heavily involved in the development of many of the 
 new food products launched by Simplot. 
When?  Wednesday 6th September
Time?   6.00 pm for a 6.30 pm start The evening concludes at approx 9.00 pm
Where?  Box Hill Golf Club, 202 Station Street, Box Hill (Melway ref 61 C3)

www.bsc.com.au
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QUEENSLAND
QLD@aipack.
com.au

NEW SOUTH WALES
NSW@aipack.
com.au

AIP Technical Evening Thursday 28th September

Theme: Retail Packaging Developments
 The business environment is changing. We are facing a global slowdown, volatility in 
 commodity prices and increasing competition from both developed and emerging 
 economies. There is also nervousness around interest rates, which is causing a sharp 
 decline in consumer confidence.
When?  Thursday 28th September 
Where?  Oatlands Golf Course
 Bettington Road 
 (between Pennant Hills & Kissing Point Roads) 
 Clubhouse entry opposite Ellis Street 
 (not Oatlands House)
Time? 6:00 pm arrival

Click
 here 

for 

Book
ing

form

AIP Technical Forum to be held at AUSPACK
Don’t miss out on attending the National AIP Technical Forum which will be held during 
AUSPACK on the 2nd and 3rd of May 2007. The Technical Forum will be held twice 
to ensure that no-one misses out on the second biggest event that the AIP runs every 
two years. International Guest Speakers have been invited and more detailed program 
information will be sent out in the not too distant future. Remember this is an AIP 
Member only function so it is an exclusive event. 
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