Is Your Packaging Going Local?

By JoAnn R. Hines, Packaging Diva
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The premise is simple growing produce

on the tops of buildings (mostly

unused space) to provide locally grown
produce. Therefore saving on transportation miles
to provide fresh and locally grown produce.

It got me to thinking about how local produce can
be marketed through packaging. As consumers
evaluate their purchasing decisions in terms of
what’s most environmentally friendly, the producers
are struggling how to convey that information on the
packaging.

It's important to provide the correct information
for the consumer to make an informed purchasing
decision yet at the same time protecting the product
and keeping it fresh and sanitary.

One of the best ideas is to have a colour coding
system that shows have far each product was
shipped or travelled to the point of sale. Consumers
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You can also use the fact that your products are
grown locally as a marketing and branding tool like
theses examples that cover a broad range of locally
grown products identified by a specific geographic
area. When buying close to home counts.

= BUY FRESH.

F

T BUY LOCAL

Calaveras County, CA

Of course if you have plenty of money to spend
you can launch a branding campaign like FritoLay
supporting its potato chips as a locally grown
brand. You scan a special code on the packaging
and find out where your potatoes were actually
grown. Check out how it works with their chip
tracker tool@http://www.fritolay.com/lays/chip-
tracker.html

local

consideration
suppliers, how far is your packaging being shipped
to you. Can you source closer to home? Then you
can use the locally grown and sourced statement
on your product packaging too.

Lastly another is utilising

Grown locally and food miles will continue to be a
hot issue as people become more aware of using
resources more effectively. In fact there is even a
term called “locavore.” “Packaging going local” is a
great marketing and sell tool if you use it properly
so ask yourself how can you capitalise on this trend
to build your brand.
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